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Pictured above is the Dallas Country Club . . . in the heart of Highland Park . . . one of the numerous 
golf and country clubs in the city. This is the fifteenth of a series of sketches by Guy F. Cahoon. 
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TO BE IN STYLE... BUILD SOUTHWEST... BUILD TEXAS! 


tail, and ornament only to serve a purpose. Homes like this in 
Dallas blend with the color of the land, the native flowers and 
trees, and the Southwest sky. For this region they are truly 
livable and beautiful. That’s why we say, when you build, 
build Southwest, build Texas! 


Real Texas houses seem to grow out of the ground on which 
they stand ... to be as friendly as the earth out of which they 
have grown. They are beautiful because they are simple and 
natural, and because their builders were satisfied with beauty of 
line resulting from straightforward structure, simplicity of de- 
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Landscape Architects—Wilson Mickey, 
2425 Pacific Avenue. 





This is the sixth of a series of advertisements, featuring Southwestern Architec- >) 
ture, appearing every month through courtesy of the firms listed below. fe 


Plumbing Fixtures and Supplies — 
Standard Sanitary Mfg. Co., 1200 Jack- 
son Street. 


Dallas’ Largest Home Furnishers—Hart 
Furniture Company, 1933 Elm Street. 

Insurance—A. C. Prendergast & Com- 
pany, Agents—Travelers Insurance Co., 


Lumber — Robinson-Brewington  Lbr. 
Republic Bank Building. 


Co., 2021 McKinney Avenue. Utilities—Dallas Power & Light Co. 
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ATTENTION and INTEREST 





HIS wonderful illustration of a fluffy little kitten depicts vividly both at- 

tention and interest—the first two requisites of a good advertisement. Don’t 
you just wonder what all the surprise and interest is about? Maybe the little 
fellow is seeing his first mouse and is trying to decide whether it is a friend 
or foe. Maybe he’s watching the antics of his playful sister. But, he isn’t, he’s 
looking right into the lens of the camera and doing a little wondering himself. 
He certainly depicts intense attention and makes you want to cuddle him a 
little. 


Good illustrations by Harper-Standard Engraving Co. will add many good points 
to the effectiveness of your advertisements. 


Jack Harper, Manager 


3 HARPER STANDARD ENGRAVING. CO. =: 


1615 ROYAL STREET ## TELEPHONE 7-5385 #% POST OFFICE BOX 1016 *# DALLAS,TEXAS 
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S. 1712 
IN THE SENATE OF THE UNITED 
STATES 
May 15 (calendar day, May 17), 1933 
A BILL 

To encourage national industrial recov- 
ery, to foster fair competition, and to 
provide for the construction of certain 
useful public works, and for other pur- 
poses. 

Be it enacted by the Senate and House 
of Representatives of the United 
States of America in Congress as- 
sembled, 

TITLE I—INDUSTRIAL RECOVERY 

. Declaration of Policy 
Section 1. A national emergency pro- 

ductive of widespread unemployment 

and disorganization of industry, which 
burdens interstate commerce, affects the 
public welfare, and undermines the 
standards of living of the American peo- 
ple, is hereby declared to exist. It is 
hereby declared to be the policy of Con- 
gress to remove obstructions to the free 
flow of interstate commerce which tend to 
diminsh the amount thereof; and to pro- 
mote the organization of industry for the 
purpose of co-operative action among 
trade groups, to induce and maintain 
united action of labor and management 
under adequate governmental sanctions 
and supervision, to eliminate unfair com- 
petitive practices, to reduce and relieve 
unemployment, to improve standards of 
labor, and otherwise to rehabilitate in- 
dustry and to conserve natural resources. 


Administrative Agencies 

See. 2 (a) To effectuate the policy of 
this title, the President is hereby autho- 
rized to establish such agencies, to ac- 
cept and utilize such voluntary and un- 
compensated services, to appoint, with- 
out regard to the provisions of the civil 
service laws, such officers and em- 
ployees, and to utilize such Federal offi- 
cers and employees, and, with the con- 
sent of the State, such State and local 
officers and employees, as he may find 
necessary, to prescribe their authorities, 
duties, responsibilities, and tenure, and, 
without regard to the Classification Act 
of 1923, as amended, to fix the compen- 
sation of any officers and employees so 
appointed. 

(b) The President may delegate any of 
his functions and powers under this title 
to such officers, agents and employees 
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National Industrial Recovery Acct 


Full Text of Measure to Encourage National Industrial Recovery, to Foster 
Fair Competition and to Provide for a Public Works Program 


as he may designate or appoint, and may 
establish an industrial planning and re- 
search agency to aid in carrying out his 
functions under this title. 

(c) This title shall cease to be in effect 
and any agencies established hereunder 
shall cease to exist at the expiration of 
two years after the date of enactment of 
this Act, or sooner if the President shall 
by proclamation declare that the emer- 
gency recognized by Section 1 has ended. 


Codes of Fair Competition 


Sec. 3. (a) Upon the application to the 
President by one or more trade or indus- 
trial associations or groups, the Presi- 
dent may approve a code or codes of 
fair competition for the trade or indus- 
try or subdivision thereof, represented 
by the applicant or applicants, if the 
President finds, (1) that such associa- 
tions or groups impose no inequitable re- 
strictions on admission to membership 
therein and are truly representative of 
such trades or industries or subdivisions 
thereof, and (2) that such code or codes 
are not designed to promote monopolies 
or to eliminate or oppress small enter- 
prises and will not operate to discrimi- 
nate against them, and will tend to ef- 
fectuate the policy of this title. The 
President may, as a condition of his ap- 
proval of any such code, impose such 
conditions (including requirements for 
the making of reports and the keeping 
of accounts) for the protection of con- 
sumers, competitors, employees, and oth- 
ers, and in furtherance of the public in- 
terest, and may provide such exceptions 
to and exemptions from the provisions of 
such code, as the President in his discre- 
tion deems necessary to effectuate the 
policy herein declared. 

(b) After the President shall have ap- 
proved any such code, the provisions of 
such code shall be the standards of fair 
competition for such trade or industry or 
subdivision thereof. Any violation of 
such standards in any transaction in or 
affecting interstate commerce shall be 
deemed an unfair method of competi- 
tion in commerc2 within the meaning of 
the Federal Trade Commission Act, as 
amended. A violation of any provision 
of any code shall be a misdemeanor and 
upon conviction thereof an _ offender 
shall be fined not more than $500 for 
each offense. 

(c) The several district courts of the 





United States are hereby invested with 
jurisdiction to prevent and restrain vio- 
lations of any code of fair competition 
approved under this title; and it shall be 
the duty of the several district attor- 
neys of the United States, in their re- 
spective districts, under the direction of 
the attorney general, to institute pro- 
ceedings in equity to prevent and re- 
strain such violations. 

(d) Upon his own motion, or if com- 
plaint is made to the President that 
abuses inimical to the public interest and 
contrary to the policy herein declared 
are prevalent in any trade or industry 
or subdivision thereof, and if no code 
of fair competition therefor has thereto- 
fore been approved by the President, the 
President, after such public notice and 
hearing as he shall specify, may pre- 
scribe and approve a code of fair compe- 
tition for such trade or industry or sub- 
division thereof, which shall have the 
same effect as a code of fair competition 
approved by the President under subsec- 
tion (a) of this section. 


Agreements and Licenses 

Sec. 4. (a) The President is authorized 
to enter into agreements with, and to ap- 
prove voluntary agreements between 
and among, persons engaged in a trade 
or industry, labor organizations, and 
trade or industrial organizations, asso- 
ciations, or groups, relating to any 
trade or industry, if in his judgment such 
agreements will aid in effectuating the 
policy of this title with respect to trans- 
actions in or affecting interstate com- 
merce, and will be consistent with the 
requirements of clause (2) of subsection 
(a) of section 3 for a code of fair com- 
petition. 

(b) Whenever the President, after 
such public notice and hearing as he 
shall specify, shall find it essential to 
license business enterprises in order to 
make effective a code of fair competition 
or an agreement under this title or other- 
wise to effectuate the policy of this title, 
and shall publicly so announce, no person 
shall, after a date fixed in such announce- 
ment, engage in or carry on any busi- 
ness, in or affecting interstate commerce, 
specified in such announcement, unless he 
shall have first obtained a license issued 
pursuant to such regulations as the 
President shall prescribe. The Presi- 


(Continued on Page 16) 

























ew Planes to Speed Up Air Travel 


Six Hours to Chicago and Eleven and One-Half Hours to New York 
Under New Schedule of United Air Lines 


HREE-MILES-A-MINUTE pas- 
senger service soon to be inaugu- 
rated by United Air Lines will 
place Dallas within eleven and 
one-half hours of New York and 
six hours of Chicago, according to Wil- 
liam H. Philp, district traffic manager. 
The new schedules, which will place Dal- 
las on the world’s fastest multi-motor 
passenger plane service, will be possible 
' through the use of the new type, low 
wing, all-metal Boeing monoplanes ca- 
pable of a top speed of 190 miles per 
hour and a cruising speed of 170 miles, 
sixty of which have been purchased by 
United Air Lines for its various routes. 

“Dallas’ position as a center of air 
transportation will be greatly enhanced 
by the inauguration of this new passen- 
ger service,” Mr. Philp said. “With seven 
years of operating experience in carry- 
ing the mails by air, United Air Lines is 
well qualified to inaugurate the world’s 
fastest air passenger service over its 
system, which includes the route be- 
tween Dallas and New York. On May 
12, 1926, the National Air Transport 
division of United Air Lines started oper- 
ations between Dallas and Chicago, thus 
going on record as the first air trans- 
port company to operate out of the 
Southwest. 

“United Air Lines has prepared for 
the future in a material way. During 
the seven years of operation, United has 
built up a skilled organization with over 
50,000,000 miles of air transportation 
operations, a record that is not equalled 
by any other operator. 

“Working on the assumption that 
travel by air is much more than a mere 
plane in the sky, United Air Lines has 
spent millions of dollars in transport 
planes, modern hangar-depots, servicing 
plants and extensive ground facilities. 
In many cities along its routes, United 
has looked far enough into the future 
and has had faith enough in the air in- 
dustry to make substantial investments. 
In Dallas, for example, it has built a 
modern hangar-depot at Love Field at a 
cost of $75,000. 


New Equipment Insures Comfort 


“But that is not all. Stewardesses, 
picked from a very select group of young 
women, have been placed on each United 
transport operating out of Dallas to see 
that each passenger aboard is given in- 
dividual attention in order to make the 
journey more enjoyable. And, what’s 
more delightful than having a_ very 
charming hostess serve you a delicious 
meal while speeding along at 170 miles 
an hour four thousand feet above the 
dust-laden earth? 

“United Air Lines’ ultra-modern trans- 
port incorporates every conceivable con- 
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venience for air travelers. The cabin is 
large, being twenty feet in length and six 
feet in interior height. Special extra 
large chairs make possible a greater de- 
gree of comfort than ever before. 

“Regardless of whether the tempera- 
ture is extremely cold or extremely 
warm, the cabin of this new transport, 
by reason of a new type heating and 
cooling system, thermostatically con- 
trolled, is always around a temperature 
of seventy degrees. The heating system 
is something new, being on the vapor 
heating principle. In addition, there are 
the usual ventilators, both main and in- 
dividual. 

“To aid in regulating the temperature 
within the cabin, but more important, to 
reduce noise and vibration, a_ special 
sound-proofing and insulating system has 
been employed in the building of the 
plane. 

“The lighting system is novel. New 
type individual reading lamps have been 
installed to provide all the light that is 
needed at each chair, yet they are so 
shaded that they are not visible from 
other seats. 


Latest Aids to Navigation 


“The interior of the cabin is very dis- 
tinctive in appearance, with fixtures of 
statuary bronze, upholstery of green 
whipcord and wall lining of green fabric. 
The plane is so completely equipped with 
every convenience that it has been re- 
ferred to as ‘United’s Luxury Liner.’ 

“All proved aids to aerial navigation 
are employed in this new transport. One 
of the most complete instrument boards 
ever developed has been installed in the 
pilot’s cockpit. The plane is powered 
with two Wasp engines of the air-cooled 
radial type. These engines, which are 
supercharged, produce 550 horsepower 
apiece, so there are 1,100 aerial horses, 
so to speak, to pull this ultra-modern 
transport plane through the air at a 
cruising speed of 170 miles an hour and 
a high speed of 190 miles an hour. 

“Schedules will be slashed—time will 
be saved—and to many Dallas residents, 
time means money. So it is apparent 
that United Air Lines is doing every- 


thing possible to make Dallas the air me- 
tropolis of the Southwest. And United 
believes that it can accomplish this or it 
would certainly not invest money in the 
development of facilities at Love Field. 
United was the first in Dallas and will 
be the last to leave.” 
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Reduced Rates to Fort Worth 


The Railroad Commission of Texas has 
authorized to become effective June 1, 
1933, the following reductions in rates 
between Fort Worth and Dallas, Texas: 


Articles rated first class or lower in 
current western classification, truck-load 
minimum weight, 5,000 pounds; twenty- 
one (21) per cent of first class rates. 
Articles rated higher than first class in 
current western classification, truck-load 
minimum weight, 5,000 pounds, fifty 
(50) per cent of first class rates. 
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William Volker Buys Building 


William Volker Company, Kansas City, 
has purchased from the Briggs-Weaver 
Machinery Company, the one-story brick 
building, 90x300 feet, at the corner of 
Cockrell and Monroe Streets, for a cash 
consideration of $25,000. The building 
will be occupied immediately by the Dal- 
las branch of the company, now housed 
in the third unit of the Santa Fe Bldg. 


an ae 


The Petroleum Engineer says there are 
30,000,000 acres of land in Texas under 
lease for oil development, almost twice 
the total acreage of the State devoted to 
cotton farming. 


Dallas is at the center of the biggest 
white spot on the weekly map of business 
conditions in the drug trade, published 
by Drug Trade News. The map shows 
Texas and Louisiana as two of the eleven 
states where business is “good,” with 
Oklahoma and Arkansas reported “fair.” 
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Credit Rating of the City of Dallas 


In an Address Before May Membership Luncheon, P. B. (Jack) Garrett 


Discusses City’s Excellent Financial Condition 


am happy indeed to say a word or 

two about the fine credit rating of 

the City of Dallas. Doubtless you 

will agree that the citizens of Dallas 

should know more about the finances 
of their city. After all, the city is noth- 
ing more nor less than a big corporation, 
and each citizen is a stockholder. We 
receive good dividends when we as citi- 
zens see to it that our corporation or 
city is well managed; we as stockholders 
receive these dividends in the form of 
better business, better system of educa- 
tion, and happier homes. The member- 
ship of this great body of citizens or 
stockholders is indeed the best medium 
through which the information about 
your corporation or city can be dissemi- 
nated. 

The credit rating of any city is de- 
termined by certain very important fac- 
tors, which I will touch upon briefly. I 
am glad to say that Dallas, when meas- 
ured by the yardstick of these determin- 
ing factors, takes her rightful place 
among the leading cities of this country, 
and especially can we be proud at this 
time because of the very favorable com- 
ment of certain financial experts on the 
soundness of the city’s credit, after pass- 
ing through such time of unprecedented 
economic and financial stress. 


Factors that Determine Credit Rating 

The financial condition and credit 
rating of any city is determined pri- 
marily by: 

First: Whether or not there is proper 
ratio between its bonded debt and tax- 
able values; 

Second: Whether its taxable values are 
reasonable; 

Third: Whether or not the city is pay- 
ing its bills; 

Fourth: Whether or not it is collecting 
as much as its estimated budget income, 
and 

Fifth: Whether the city is living with- 
in its income. 


Now as to the ratio of bonded debt to 
taxable values. The estimated true value 
of all property within the city limits of 
Dallas is in round figures a little more 
than $600,000,000, three-fourths of which 
is real estate, and one-fourth personal 
property. Last year the taxes were 
assessed on the basis of forty-five per 
cent of this value, but the Council this 
year reduced this by fifteen per cent; 
that is, by fifteen per cent of the forty- 
five per cent, which left the basis for 
assessing taxes for this year at thirty- 
eight and one-fourth per cent. Even 
with this reduction the ratio of bonded 
debt to taxable values, permits Dallas 
bonds to continue as legal investments 
for New York Savings Banks. Dallas 
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bonds are also legal to secure Postal 
Savings. 

On May 1, 1933, Dallas had on hand in 
its various sinking funds $1,145,452 in 
cash and $822,000 of its own bonds. A 
very vital item in the consideration of 
Dallas’ credit is the fact that these va- 
rious sinking funds are kept in good con- 
dition, and with the very efficient and 
effective work of our auditor, Dick 
Tompkins, and our director of finance, 
Stuart Bailey, these sinking funds are in 
excellent condition. 

The gross bonded debt of the City of 
Dallas for all purposes is $35,132,500; 
deducting from this, cash and bonds on 
hand, as well as the waterworks bonds 
which are more than self-sustaining, we 
have a net bonded debt of a little under 
$25,000,000, which is 4.1 per cent of the 
estimated real value of $600,000,000. I 
might state further that these 100 per 
cent values are accepted by the New 
York Savings Bank authorities as the 
basis on which to figure the percentage 
of bonded indebtedness. 


Debts Lower than Other Cities 


I think it will be interesting to note 
that even before the fifteen per cent re- 
duction, all the overlapping debt of the 
City of Dallas, including city, school, 
county and State, was much less than 
most other cities comparable in size, 
such as Denver, St. Paul, Atlanta, Port- 
land, Louisville, Syracuse, Toledo, Hous- 
ton, San Antonio and Fort Worth. It is 
well to realize that it is much easier to 
lower taxes that are high, than to re- 
duce those that are already reasonably 
low. 

In a list of approximately 100 cities of 
comparable size, Oakland, Calif., is about 
the only city whose basis of taxation is 
as low as Dallas’, namely thirty-eight and 
one-fourth per cent. These figures show 
conclusively that Dallas valuation for 
purposes of taxation is most conserv- 
ative. On this same list of cities, the 
percentage of tax income for servicing 
their bonds or debt, runs from thirty to 
forty-five per cent, and Dallas, with 
thirty-eight per cent, is almost exactly a 
true average. 

Now, with reference to the city paying 
its bills. Through the city’s very effi- 
cient budget system, Dallas expenditure 
control operates in this manner: As long 
as the income measures up to the esti- 
mated amount of income, the expense 
budget controls spending,—but the mo- 
ment that income falls short of the esti- 
mated amount, then the income controls 
the spending. Hence, by keeping this 
picture daily before the officials, such 
system enables the city to know its bills 
and pay its bills. 

With reference to the collection of its 


estimated budget income, the following 
figures prove that this is being done: The 
actual income from taxes for the seven 
months ending April 30, 1933, was $83,- 
380 more than the income estimated from 
that source. The actual income for the 
same period from other sources was ap- 
proximately $37,000 less than the antici- 
pated income, but quite a bit of this will 
yet be made up. The net result, however, 
shows that the total actual income from 
all sources exceeded the budget estimate 
by some $46,000. 
Overdraft Greatly Reduced 

One of the most important items that 
has attracted attention everywhere is 
the fact that the existing overdraft in 
all funds has been reduced from October 
1, 1931 to September 30, 1932, by $518,- 
614, 

These figures prove that the city is liv- 
ing within its collections. Nor do these 
figures include the waterworks income 
which, according to the records, shows 
that the income not only pays the inter- 
est and principal on all waterworks bonds 
outstanding, but there is figured to be 
an annual excess of from $250,000 to 
$300,000 which is set up annually as far 
ahead as 1937 and 1938 for improvements 
and extensions to the waterworks sys- 
tem. This means that with the present 
financial program including the manage- 
ment of the waterworks system, Dallas 
should not have to issue any additional 
waterworks bonds for extensions, etc., 
unless, of course, there should be some 
unusual demand, such as a catastrophe 
of some kind. 

A very important item yet to be men- 
tioned is the tax collections. The total 
taxes collected, as of April 30 this year, 
were just a little over eighty per cent, 
which is approximately the same as col- 
lected last year. If the city collects as 
much after May 1 this year as last year, 
we will slightly exceed the expected in- 
come, and in addition to this, the col- 
lection of delinquent taxes from prior 
rolls, with penalty and interest is run- 
ning well ahead of last year. 

What Financial Experts Say About 

Dallas 

Any citizen of Dallas can travel to 
any part of this country and he will find 
that those who are in the financial 
world have nothing but the highest re- 
gard for the credit standing of Dallas. 
I think I can sum this up by reading 
from two letters I received recently, one 
being from a very outstanding invest- 
ment banking house of New York, 
whose name I need not mention, and the 
other being from my _ good friend, 
Sanders Shanks, Jr., the editor of “The 
Bond Buyer,” which publication is ac- 
cepted by all as authority on municipal 

(Continued on Page 22) 
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Dallas Factories —What 


Note—This is the third of a series 
giving information about Dallas manu- 
facturers and their products, which will 
be continued until the entire list of Dal- 
las industries has been covered. 


pomade, glycerin, imported olive oil, hair 
tonic, rubbing alcohol, witch hazel, an- 
tiseptic and mineral oil; polishes and oils, 
including Superior cedar polish and ma- 
chine oil. 

Trademarks: “Sue Pree,” line of cos- 
metics; “S-P” line of household drugs; 
“Superior” cedar polish and “Super-4” 
machine oil. 


Territory covered: Several states, 
mainly Southwest and Pacific Coast. 


Method of distribution: Through job- 
bers and large chain and variety stores; 
stocks carried in San Francisco also. 

Officials: E. E. Roessler, president and 
treasurer; H. Harkins, vice-president 
and secretary; E. P. Yates, vice-presi- 
dent and sales manager. 





Kroehler Manufacturing Company, 
2625 Elm Street. 

Products: Living room, dining room 
and bedroom furniture, davenport beds, 
studio couches, automatic beds. 

Trademark: “Kroehler Made.” 

Territory covered: Southwest. 

Method of distribution: Through re- 
tailers. 

Officials: P. E. Kroehler, president; 
D. L. Kroehler, vice-president and gen- 
eral manager; D. E. Rowe, vice-presi- 
dent; E. J. T. Moyer, treasurer; W. H. 
Bender, secretary, at home office in 
Chicago; W. L. Groth, local manager. 


* * * 


Goldberg Millinery Company, 201 
Wholesale Merchants Bldg. 

Products: Women’s hats. 

Trademark: “Goldberg.” 

Territory covered: Texas. 

Method of distribution: Through re- 
tailers. 

Officials: Joseph Goldberg, proprietor. 


i ee 


Nuart, Incorporated, 605 East Claren- 
don Drive. 

Products: Advertising displays, fea- 
turing point-of-purchase advertising by 
the use of objects and figures in full re- 
lief; also the metalizing of any and all 
non-metallics. 

Trade name: “Nuart Metalizing Pro- 
cess.” 

Territery covered: Nationally. 

Method of distribution: No set method. 

Officials: C. F. Simpson, president. 


a a 


National Screen Service, 300% South 
Harwood Street. 

Products: Motion picture advertising 
films. 

Territory covered: National. 

Method of distribution: Own branches 
in Chicago, Los Angeles, Seattle and 
Atlanta. 

Officials: H. R. Robbins, president; 


és 


Universal Building Products Company, 
315 Tower Petroleum Bldg. 
Products: Metal windows. 


They Make 


George Dembow, general manager; M. 
Van Praag, general sales mnaager; T. 
Gruen, vice-president and treasurer. 


aad 

Tex-O-Kan Feed Mills, 2701 Alamo St. 

Products: Complete line of stock, poul- 
try and pigeon feed. 

Trade-mark: “Texo” Brand. 

Territory covered: Texas and Louis- 
jana. 

Method of distribution: Through re- 
tailers. 

Officers: Partnership composed of J. 
B. Simpson and R. T. Cofer. 


* * * 


Blue Diamond Company, 2722 Logan 
St. 

Products: Ready mixed brick mortar, 
aged lime putty. 

Trade-mark: “Blue Diamond.” 

Territory covered: Dallas and vicinity. 

Method of distribution: Direct to con- 
tractors and builders. 

Officers: Fred J. Bennett, 
manager. 





















general 





* * * 


Model Brass Manufacturing Company, 
2309 Hickory St. 

Products: Brass, bronze and aluminum 
in all shapes and forms, cast and mill; 
bronze tablets, railings, thresholds, kick- 
plates, push bars, door guards, wickets, 
grilles, bank fixtures, toilet partition 
hardware, wood and metal patterns. 

Territory covered: Entire Southwest. 

Method of distribution: Wholesalers. 

Officers: S. G. Epstein, president; H. 
A. Auchter, secretary; R. H. Conklin, 
vice-president. 




















Trade name: “Travis Monarch Win- 
dow.” 

Territory covered: State at present, 
national sales anticipated. 


New Plant of Conkey Feed Mills 









Method of distribution: Through man- 
ufacturers’ agents. 

Officials: J. P. Travis, president; Ven- 
able Moore, vice-president; C. R. Harri- 
son, secretary-treasurer. 
* 





* * 


Dal-Tex Coffee Company, 1113 Hord 
Street. 

Products: Coffee, tea, extracts, peanut 
butter, olives, fresh dressing. 

Trade names: “Elegant,” 
“Tasty,” “Good Mornin’.” 

Territory covered: Southwest. 

Method of distribution: Through re- 
tailers and jobbers. 

Officials: Alex J. Geisenberger, presi- 
dent; E. W. Sims, vice-president; Eli H. 
Landman, secretary. 





“Brazos,” 








* 





* * 


Superior Products Company (S-P Lab- 
oratories), 2200 South Lamar St. 

Products: Toilet articles—billiantine, 
hair oil, face powder, talcum powder, 
shampoo, face creams, etc; S-P house- 
hold drugs, including petrolatum jelly 
products, perfumed white petrolatum, 
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The Conkey Feed Mills of Texas recently completed the rebuilding of its plant at 2300 Latimer 
Street, making it one of the most modern feed mills in the Southwest. A complete line of poultry, 
rabbit, pigeon, dairy and live stock feeds is manufactured and distributed throughout Texas. Sales are 
direct to consumers and through retailers. Tony Brignardello is president and general manager. 
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Sally Frances Manufacturing Com- 
pany, 508 Wholesale Merchants Bldg. 

Products: Ladies’ underwear—glove 
silk, rayon, silk and cotton. 

Trade-mark: “Sally Frances.” 

Territory covered: Texas, Oklahoma, 
Louisiana, Arkansas, New Mexico and 
Arizona. 

Method of distribution: Through re- 
tailers. 

Officers: Sam Strauss, president; Mil- 
ford Strauss, secretary-treasurer. 


* * * 


Southwest Body Company, 3027-33 
Commerce St. 

Products: All kinds of commercial 
truck bodies —refrigerator, insulated, 
panel, stake, van, bottling, express, etc. 

Territory covered: Texas, Oklahoma, 
Arkansas, Louisiana and New Mexico. 

Method of distribution: Direct to con- 
sumer and through truck companies. 

Officers: T. J. Moseley, president and 
general manager; L. H. Fowler, secre- 
tary-treasurer; G. D. Anderson, vice- 
president. 

x * * 


Hesse Envelope Company of Texas, 
Munger and Laws Sts. 

Products: Envelopes of every descrip- 
tion, vertical file folders (only plant 
manufacturing these in the Southwest), 
bookcovers for schools. 

Trade slogan: “If it’s an envelope, 
Hesse makes it.” 

Territory covered: Texas, Oklahoma, 
Southern Kansas, Louisiana, Arkansas 
and adjoining states. 

Method of distribution: Generally di- 
rect to consumer but also sell to local 
wholesale paper jobbers. 

Officers: F. G. Love, vice-president 
and secretary; W. F. Winn, vice-presi- 
dent and treasurer. 

* * * 


Crescent Manufacturing Company, 
Inc., 2101 North Akard St. 

Products: Battery chargers for charg- 
ing automobile batteries, radio batteries, 
etc. 

Trade-mark: “Crescent.” 

Territory covered: United States. 

Method of distribution: Through job- 
bers only. 

Officers: 


L. D. Tuttle, president; W. 
Zoobley, secretary and treasurer. 
* *” * 


Claude Neon Federal Company (Fed- 
eral Electric Company), 2710 Commerce 
St. 

Products: Neon tubes, porcelain enam- 
eled steel Neon signs, electric signs of all 
kinds. 

Trade name: “Claude Neon.” 

Territory covered: North Texas from 
Dallas factory. 

Method of distribution: Direct to con- 
sumer. 

Officers: James. M. Gilchrist, presi- 
dent, Chicago; W. A. (Watt) Thompson, 
vice-president, Dallas; Judge Frank M. 
Kemp, secretary, Corpus Christi. 

* * *” 


Industrial Paint & Varnish Company, 
Love Field, P. O. Box 1134. 
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More Factories Expand 

Baker-Moise Hosiery Mills, mak- 
ers of “Vanette” hosiery, have 
placed orders for new machinery 
that will increase the plant’s ca- 
pacity from 7,500 dozen pairs to 
11,500. Expansion of output was 
made necessary by greatly in- 
creased business. 

ss 

The Lion Brand Manufacturing 
Company has doubled its payroll as 
a result of a government order for 
66,000 jumpers for men employed 
in reforestration camps in Texas. 

* * * 

Increased sales volume has 
caused the Acme White Lead & 
Color Works to enlarge its factory 
force. 

a ee 

Planters Cotton Oil Company has 
perfected and is now marketing a 
new livestock feed that mixes 
finely ground limestone with cot- 
tonseed meal and other ingredients, 
producing a balanced ration con- 
taining the important elements of 
calcium, protein and phosphorus. 
It has been approved by the Divis- 
ion of Feed Control of Texas A. 
and M. College and is marketed as 
“Golden Rod Mixed Feed with 
Limestone.” 

* 2 8 

Filler Manufacturing Company, 
2612 Cole Avenue, manufacturing 
“Corn Chips,” has been in business 
twelve months. In that time the 
plant has been enlarged twice, and 
it is now being enlarged for the 
third time. New machinery is be- 
ing installed in larger quarters. 
Pending completion of this en- 
largement, the plant is working a 
double shift to keep up with or- 
ders. 











Products: Industrial paints and var- 
nishes, architectural paints and varnishes, 
enamels, stains, fillers, undercoats, 
shingle stains, mineral paints. 

Trade-marks: “Industrial,” 
“Daleo.” 

Territory covered: Texas and adjoin- 
ing states. 

Method of distribution: Through deal- 
ers and direct to industrial accounts. 

Officers: C. D. Pratt, president; C. M. 
Brick, vice-president and factory super- 
intendent; F. A. Pratt, treasurer and 
sales manager; Tom G. Kirby, secretary. 


“Star,” 


* * * 


Dallas Textile Mills Department, Texas 
Textile Mills, Inc., Maple Avenue at Love 
Field. 

Products: Awning materials, cotton- 
ades, coverts and other work garment 
materials, twills and pocketings, etc. 

Territory covered: United States. 

Method of distribution: Through own 
sales house in New York, to jobbers and 
manufacturers only. 


Officers: R. L. Thornton, treasurer; 
Paul Carrington, secretary; Ingram Lee, 
superintendent. 

© -@2% 

Davis Hat Company, 715 Jackson St. 

Products: Hats, caps, cravats. (Job full 
line of gloves and straw hats.) 

Trade-marks: “Davis” hats and caps, 
“Peacock” cravats. 

Territory covered: Texas, Louisiana, 
Oklahoma, Arkansas, New Mexico, Ari- 
zona. 

Officers: H. P. Willard, president; H: 
Tobolosky, treasurer and vice-president; 
E. R. Hoover, secretary. 

ok OK * 

Schwan Burner Company, 1207 South 
Lamar St. 

Products: Gas burners. 

Trade-mark: “Schwan.” 

Territory covered: Southwest and Mid- 
dle West. 

Method of distribution: Through dis- 
tributors. 

Officers: W. Schwan, president; Wil- 
liam McCormick, vice-president; A. H. 
Hall, secretary. 

ee ee 

The Best Foods, 
Houston St. 

Products: Hellmann’s mayonnaise, 
Hellmann’s Thousand Island dressing, 
Hellmann’s relish spread, Hellmann’s sal- 
ad dressing, Best Foods mayonnaise, 
Best Foods relish spread, Gold Medal 
salad dressing. 

Trade names: As above; trade-marks, 
“One of the Best Foods”; brands, “Hell- 
mann” and “Best Foods.” 

Territory covered: Texas, Arkansas, 
Louisiana, Oklahoma, New Mexico, Miss- 
issippi, Tennessee and part of Florida. 

Method of distribution: Through whole- 
salers and jobbers. 

Officers: A. Weber, production mana- 
ger; W. B. Brown, sales manager. 

cS * on 

Ovson Egg Company, 
Houston St. 

Products: Frozen whole eggs, frozen 
egg whites, frozen mocoyolk, frozen 
sugaryolk, frozen saltyolk. 

Trade names: “Ovson Standard Eggs,” 
“Ovson Mocoyolk.” 

Territory covered: All products sold 
nationally. 

Method of distribution: Through whole- 
salers, retailers, jobbers, manufacturers’ 
agents and own branches. 

Officers: Morris Ovson, president; F. J. 
Bridges, vice-president and treasurer; 
I. J. Berkson, secretary; James J. 
Motycke, assistant secretary-treasurer. 

* * * 


Inc., 1917 North 


1917 North 


Lorch Manufacturing Company, 909- 
911 Jackson St. 

Products: Blouses, skirts, silk dresses, 
cotton dresses. 

Trade-marks : “College Campus” silk 
frocks, “Lorma Lass” and “Prissy Missy” 
wash frocks. 

Territory covered: Entire United 
States. 

Method of distribution: Through re- 
tailers. 

Officers: August Lorch, president; 
Horace N. Hirsh, vice-president; Lester 
P. Lorch, secretary-treasurer. 
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Railroads Spend Seven Million 
Dollars Annually in Dallas 


TEAM railroads serving Dallas or 

maintaining executive headquar- 

ters and division or branch offices 

here, spend annually in Dallas 

more than $7,000,000, according 
to figures compiled by the various lines. 
The following is quoted from a recent 
compilation to show the importance of 
the railroads to Dallas and their con- 
tribution to local business: 

“Dallas has great reason to rejoice and 
take pride in the number of steam rail- 
roads that center here and in the con- 
tribution they make to the aggregate 
business transactions of this metropolis. 
The roads extend from Dallas to every 
point of the compass and provide outlets 
from Dallas markets to the vast empire 
of which Dallas is the distributing head- 
quarters. 

“Two of the most prominent and pro- 
gressive roads of the Southwest, the 
Texas and Pacific and the Missouri- 
Kansas-Texas, maintain general offices 
here, and practically all of the others 
have high executive offices located here, 
as do also all prominent railroads in the 
United States and Canada. 

“Statistics are not always interesting, 
but to the business men and women of 
Dallas there is gratification in reading 
figures such as are given here, even 
though these figures represent expendi- 
tures by railroads in the exceedingly 
sub-normal year of 1932, and are most 
conservative. 

Annual Payroll $4,000,000 

“The steam railroads of Dallas paid 
cut in wages and salaries in this city for 
1932, $3,419,017. Outside railroads that 
have offices here have _ contributed 
enough more to make the total fully 
$4,000,000. 

“Railroad supplies purchased from 
Dallas concerns were valued at $1,170,- 
108. Telephone expenses, electric energy, 
gas and water cost the roads not less 
than $50,000. Rentals for offices and 
other facilities amounted to over $50,000 
more. Taxes were in round figures, 
$550,000. Ordinary improvements to 
property equalled $75,000. Other ex- 
penses not summarized amounted to 
$304,164, making a grand total of almost 
$7,000,000, if the expenses of the Union 
Terminal are included. 

“Such sums are extremely significant 
to a city. They mean that nearly every 
line of business benefits hugely, either 
directly or indirectly from the railroad 
contribution, and that when adversity or 
prosperity affects the railroads, the in- 
fluence is immediately reflected in all 
other avenues of trade. 

Quick and Economical Service 

“But the expenditures made by the 
railroads in Dallas are but a part of the 
value these lines are to the city. Be- 
yond all local payments of money is the 
greater asset of providing Dallas re- 
liable and dependable outlets to the trade 
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territory. On every railroad there is 
modern pick-up and delivery service, and 
fast overnight freight trains that give 
Dallas the chance to deliver shipments in 
a very few hours to every village and 
hamlet of this empire. Merchants must 
not only have goods but they must be 
able to get these goods transported eco- 
nomically, quickly, safely, to the places 
of consumption. In all sorts of weather, 
day in and day out, the railroads per- 
form this function with scarcely a com- 
plaint registered against them. It must 
also be considered that the railroads 
bring into Dallas equally as fine a service 
of transport on the articles this city 
consumes. 

“It may also be truly said that no city 
the size of Dallas is served by more lux- 
urious, comfortable, swift and conveni- 
ent passenger trains. This links all of 
America to this commercial center and 
enables the public to deal in Dallas and 
likewise enables Dallas to send its trade 
messengers speedily in response to every 
opportunity. 

“The interests of Dallas and its rail- 
roads are inseparable, and they should 
continue to pull together.” 


oe 


New Publication Deals 
With Municipal Affairs 


Dallas, one of the principal publishing 
centers of the country and leading all 
cities in the Southwest by a wide margin, 
gained another publication during May 
with the establishment of “The Govern- 
mental Reporter” by C. H. Winterhaler 
and associates. Publication offices are 
at 2500 McKinney Avenue. Aims and 
policies of the new magazine are out- 
lined as follows in the first issue: 

“‘The Govermental Reporter’ and the 
Weekly Reporter Bulletins comprise a 
service designed to meet a specific and 
rapidly growing need. Its purpose is to 
serve the officials of the governmental 
units in the State of Texas, and to serve 
the individual investors and the invest- 
ing agencies throughout the entire 
United States who may have an interest 
in Texas securities. 

“<The Governmental Reporter’ and the 
Weekly Reporter Bulletins contain the 
gist of the most important legislative de- 
velopments of today, together with dis- 
cussions pertaining to the most effective 
practices in the administration of the 
many and varied governmental affairs. 
They also contain the latest information 
concerning the fiscal and financial posi- 
tions of the various political subdivisions 
of the State of Texas. 

“Governmental officials will find’ a 
wealth of information in every issue 
which should be helpful in the adminis- 
istration of their individual affairs. In- 
vestors and investment agencies through- 
out the United States who are interested 


in Texas securities will find vital authen- 
tic data on the various cities, counties 
and other units in the State. Financial 
statements and fiscal data of the various 
governmental units are _ periodically 


shown.” 
ote 


Dry Goods Association 
Elects Simmons President 


E. P. Simmons, vice-president and 
general manager of Sanger Bros., Inc., 
was elected president of the Texas Retail 
Dry Goods Association at its convention 
in Dallas last month. Other officers 
elected were: Jack Barnard, Wichita 
Falls, and C. A. Fagg, Greenville, vice- 
presidents; Horace H. Landauer, Dallas, 
treasurer. Mr. Landauer is president of 
Titche-Goettinger Company. 


ope 


Marfa Wants Tourist Camp 


The Chamber of Commerce at Marfa, 
Texas, writes that there is a real need 
and opportunity there for a tourist park, 
and wants to get in touch with someone 
interested in establishing such a camp. 


oe 
Women Organize 
New Industry Here 


The Nu-Deal Handle Company is a 
new enterprise in Dallas, owned and op- 
erated by women. It will market a 
specialty in the 
form of a holder 
with handle for 
clipping on bever- 
age bottles and 
glasses, invented by 
Mrs. Decie Greer 
Blevins, who is 
president of the 
Company. Contract 
for the manufac- 
ture of the article 
has been let to the 
Fritz Glitsch Ma- 
chine Shop, 2415 
Caroline St. Other 
officers of the Company are Mrs. Leona 
Meyers Rosenthal, vice-president, and 
Mrs. Mary E. Rubicam, secretary-treas- 
urer. The Company office is at 2411 
South Harwood St. National distribu- 
tion is planned. 
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Mexico, the nearest Latin American 
market to Dallas, reports that they will 
soon be in the market for Dallas and 
Texas-made goods, as the rate of ex- 
change of money is equalized. 

At the old rate of three and a half 
pesos to one dollar, Mexico has been un- 
able to buy American goods. The “New 
Deal” will open up this rich market to 
Dallas manufacturers who go after this 
business. 

* * * 

This great Southwestern Empire is on 

the “Up and Up.” 


DALLAS, June, 1933 
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Factory Installs Machinery to 
Manufacture Sport Sweaters 


ACHINERY for the manufac- 
ture of men’s and women’s 
golf, sport and outdoor sweat- 
ers has been installed by 
Cullum & Boren Company, 

adding an entirely new product to the 
great diversity of goods manufactured in 
Dallas. The new products will be sold in 
all southern states, from California on 
the west to Georgia on the east. 


The new machinery is the latest design 
of links and links flat type for producing 
sweaters knit to fit the curves of the 
body. The most recent innovations of 
new stitches and patterns originating in 
Austria, Switzerland and Italy, which 
have been sweeping the United States, 
can be made. 

Several years ago this firm added a 
knitting department to their already 
established athletic clothing factory, spe- 
cializing in the manufacture of cotton, 
durene and worsted jersey knit sweat- 
ers, athletic jerseys and shirts and ath- 
letic hose. 

At the start Cullum & Boren Company 
intend to specialize in golf, outdoor 
and baby shaker school award sweaters. 
Their products will be of the best quality 
obtainable as their machinery is capable 
automatically of knitting various stitches 
all on the same machine doing away with 
the old cumbersome process of making 
the cuffs, rib bottom, etc., on separate 
machines from the body of the sweater 
and then seaming together leaving un- 
sightly and rough seams. 


Even during the past year, Cullum & 
Boren Company reports that their fac- 
tory production and unit sales were 
larger than any on record and it was 
necessary to operate on a double shift 
for a considerable part of the time. As 
this is the only factory of its kind in the 
Southwest it has enjoyed a_ steady 
growth every year since it was started 
fifteen years ago. At first the factory 
(consisting of three sewing machines) 
occupied a small corner of the fourth 
floor in their main building, but this 
was soon outgrown and it was moved 
into a new building, built especially for 
manufacturing use. Thirty-five up-to- 
date machines have taken the place of 
the original three, and eight knitting 
machines of various types with all the 
additional accessory machines such as 
sergers, seam covers, calender and steam 
press have been added. A special ma- 
chine, made particularly to do certain 
work, is used for each separate operation 
in the finishing of a garment. 

The rapid growth of the factory has 
necessitated expansion and the knitting 
department when first installed two years 
ago was to be an experiment since noth- 
ing of this kind was in the Southwest. 
The experiment proved a big success and 
has called for the further expansion into 
sportswear, also a new field for the 
Southwest. 
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One of the new sweater knitting ma- 
chines installed by Cullum & Boren 
Company. 
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Dallas Agency Opens 
Office in New York 


The New York offices of Tracy-Locke- 
Dawson, Incorporated, Dallas, advertis- 
ing agency, will open June 1 at 22 E. 
40th St., the 28th floor. 

Shelley E. Tracy, president of the 
Company; Joe M. Dawson, vice-presi- 
dent; Howard McGhee, production man- 
ager; H. E. Hendrick, space buyer; 
James E. Clark, director of research and 
marketing; A. E. Hawes, account man- 
ager; Marshall Roland, art director, and 
Mario Messina, assistant space buyer, 
are members of the organization moving 
to New York. 

During the past ten or twelve years, 
this Texas agency has grown from a 
small local service agency, with a hand- 
ful of more or less local advertisers as 
clients, to the large general agency it is 
today, with a highly trained personnel of 
more than thirty-five. This latest ex- 
pansion is but another milestone in the 
remarkable develpoment of the firm and 
will offer southwestern clients of the 
Company a more complete, more effi- 
cient advertising and merchandising 
service. 

The present firm of Tracy-Locke- 
Dawson dates back to February, 1913, 
when Raymond P. Locke, now vice-presi- 
dent and treasurer of the firm, and Mr. 
Tracy organized the Southwestern Ad- 
vertising Company with headquarters in 
Oklahoma City. The first expansion 
came in 1916 when offices were opened 
in Dallas to better serve Texas interests. 
In 1918, Joe M. Dawson, now vice-presi- 
dent, joined the firm, and in 1920 he 
moved to Dallas to take charge of the 
Dallas office. In 1921, the firm’s busi- 
ness had grown to such an extent that it 
was thought best to conduct its opera- 
tions from a more centrally located 
point, and for that reason, the general 
offices were moved from Oklahoma City 
to Dallas. C. B. Wakeley, now secretary, 
and Howell H. Robins, now assistant sec- 
retary-treasurer, had joined the firm in 
1919. Three years later, V. M. Wallace, 


now vice-president, came into the organ- 
ization. 

Officials of the Company state that 
the move to New York is not to be con- 
strued that the firm is leaving Texas. 
Headquarters will remain in Dallas with 
a well-rounded organization of twenty- 
five people. The move is simply to 
be able to render better service and to 
enable the firm to be in stronger position 
to conquer the markets of the nation for 
Texas and southwestern manufacturers 
who aspire to wider distribution. 
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Reports Show Business 
Gains Throughout Area 


Following are extracts from current 
reports from the trade territory sent in 
by Henry W. Stanley, trade extension 
director: 

Business is on the “up and up” 
throughout the Dallas wholesale trade 
territory. 

se - 

Hotel lobbies ring with the stories of 
salesmen that are exceeding their 1933 
quotas. 

a 

A Vernon, Texas, automobile dealer 
says that he is exactly 100 per cent 
ahead of sales for the first four and a 
half months of 1932. The motor car 
may be classed as a semi-luxury item, 
the sale of which proves that faith and 
confidence has returned. 

C5 cer 

At Cotulla, Texas, a dealer of a popu- 
lar-priced car tells us that he sold more 
cars during the first four months of 1933 
than during all of 1932. 

* * * 

A man’s shop at Mercedes, in “The 
Magic Valley,” reports that his April 
business exceeded his March volume by 
103 per cent. 

* * 6 

The sheep men of Southwest Texas and 
New Mexico are having their day, 
after years of low prices. The spring 
clip is bringing between twenty-one and 
twenty-five cents, as compared with six 
cents of a year ago. The banks held but 
few loans against this year’s clip, hence 
most of this new money is finding its way 
into the artery of trade, through local 
retail stores. 

6 o> * 

Other commodity prices are feeling the 
upward swing and giving hope to the 
great agricultural belt. 

a 

Panhandle farmers who were able to 
hold their 1932 wheat are now moving it 
to market. 

* * * 

An eight and a half per cent increase 
in dollars volume for the first four 
months of 1933 has just been chalked up 
by a large New Mexico drug store. 

a ae 

Heavy rains throughout the Plains and 
Panhandle country have brought smiles 
to the faces of farmers and merchants 
alike. Planting of feed crops is now in 
full swing. 
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In Review 


Recent events have caused the editorial depart- 
ment of this magazine to do a little reminiscing, and 
to list below a few paragraphs of editorials and poli- 
cies it advocated that are now being vindicated: 


December, 1931—‘“We also know that our anti- 
quated and obsolete antitrust and corporation laws 
are a great handicap to this State’s industrial expan- 
sion and development.” 


March, 1932—“Our natural unreplaceable re- 
sources such as oil and gas must be protected re- 
gardless of the manner, and a fair and properly reg- 
ulated proration seems to be the most equitable way. 
Our oil and gas must be marketed in such manner 
that they will do the most good to our State and 
nation.” 


August, 1932—“Before we can return to a state 
of normal employment and prosperity, it will be 
necessary to get our export business back by a reduc- 
tion in our tariff, and a new arrangement of war debt 
payments.” 


August, 1932—“We cannot continue to raise taxes, 
we must reduce the cost of government.” 


We also seem to remember another one but our 
modesty restrains us. 


Of course, we are not bragging, we are just saying, 
“we told you so.” 


eo 


Find Opportunities in Small Factories 


Conditions of recent years have forced many ca- 
pable men out of responsible positions with large 
organizations. Many of these are going into busi- 
ness for themselves; an unusually large number seem 
to be finding new opportunities in the establishment 
of small manufacturing enterprises. 


This trend, noticeable in all the larger centers, is 
particularly evident in Dallas, where manufacturing 
still runs far behind distribution in annual sales vol- 
ume. A young executive, formerly holding a high 
position in the aviation industry, is now making food 
products in a plant here that is enjoying remarkable 
growth. Another, until recently in the automobile 
business, is making typewriter ribbons; a third, for- 
merly in the investment securities field, is manufac- 
turing crushed fruits and syrups for the soda foun- 
tain trade; a fourth, formerly employed by a large 
corporation, is making cosmetics, disinfectants and 
similar lines. 


These are but a few of the enterrrises that have 
been started in Dallas in recent months by men of 
this type. Practically all, of course, are starting un- 
pretentiously, with limited investments in plant and 
equipment—some using garages, basements or spare 
rooms for their initial operations. But backed by 
the ability, experience and aggressiveness of men 
of this type, a substantial number of these small new 


enterprises will grow to become important industries 
and will thus contribute materially to the city’s in- 


dustrial growth. 
oe 


A Changed but Intelligent Policy 


It is indeed gratifying to see that America is 
abandoning her policy of isolation, and is taking her 
place of leadership in world affairs. If we had done 
this after the World War the economic and tariff war 
that we have been going through would probably 
never have taken place, and many of our economic 
troubles of today would have been eliminated. 


We have at last realized that we are vitally in- 
terested in the peace and economic welfare of the 
rest of the world. Especially is this the case with 
Texas which has an abundance of raw materials that 
must be used by the rest of the world if we are to be 
prosperous and happy. 

No city, state, section or nation can live within 


itself. 
ope 


Important Changes 


Many precedents are being broken by President 
Roosevelt and the Congress in their earnest en- 
deavors to restore prosperity to this country, but the 
most drastic and significant move recently is the 
President’s request for authority to regulate produc- 
tion, ethics, working hours and conditions and mini- 
mum wages of industry even to the extent of licens- 
ing the trade or industry. To eliminate parts of our 
antitrust laws in an effort to assist business is neces- 
sary. 

Normally, we are opposed to so much interference 
and regulation of business by the Government, but 
since business seems unable to cure its own troubles 
and to eliminate cut-throat practices of competition, 
it is evidently necessary for some agency to step in 
and save it. 


It is to be hoped that business will now so reorgan- 
ize itself that the arrangement will be as the Presi- 
dent states, “A partnership of government and in- 
dustry” and not a complete government operation. 


ope 
Industrial Recovery Act 


Because of its tremendous importance to business, 
the full text of the National Industrial Recovery Act 
is published in this issue, beginning on page 5. Ex- 
ecutives are urged to study this Act. Trade groups, 
particularly, should lose no time in making plans for 
the functioning of their groups under the provisions 
of the Act. The Chamber is prepared to render 
every possible assistance. Much information has al- 
ready been collected that is available on request. 


Inserted in the act as published in this issue is 
Section 10, subsequently introduced, providing for 
Federal control of the oil industry, understood at 
the time of its introduction to have the approval of 
the President. 
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E—FOLLOWING MACHINER 

D pCONDITION NOW AR RLLED 

PLANT. REASON FOR SELLING 
NEEDED, 


ONE 150-K. 250-VOLT D. C. WEST- 
INGHOUSE GENERATOR, DIRECT CON- 


¢|NECTED TO A RISBURG FOUR- 


VALVE ENGINE, 


ONE 100-K. W. 250-VOLT D. 0, WEST 
INGHOUSE GENERATOR, DIRECT CON- 
NECTED TO A HARRISBURG UNIFLOW 
TYPE ENGINE, 


t 
70-AMP, 2650-125- peo WESTING- 


ONE 
HOUSE BALANCING SET WITH STARTING 
bY te SPARE ARMATURES FOR ABOVE 


ONE 30-AMP, 250-125-VOLT WESTING- 
HOUSE BALANCING SET WITH START- 
ING PANEL, 


A CHANCE TO GET GOOD EQUIPMEN] 
Tt ATTRACTIVE PRICE, FOR PART 
ARS ADDRESS 








Advisory Service 


Your problem may be one of power 
economy in factory production, one of 
cooling or cooking . . . or of lighting 

. but whatever it is, a skilled en- 
gineer on the staff of your electric serv- 
ice company can assist you in finding 
its solution. 


No matter how much, or how little, 
electricity you use, this advisory service 
is available to you without cost or ob- 
ligation. Our engineers will gladly sur- 
vey and analyze your power or lighting 
set-up and tell you frankly and im- 
partially how efficiency may be in- 
creased. 


Before spending any money in the 
hope of improving power or lighting 
installations, first learn the facts. It 
will pay you to take advantage of this 
free advisory service—not for sale to 
anyone—but yours for the asking. 


PHONE 2-9321 
Station 356 
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Still Serviceable, but— 


Made Obsolete 
by Modern Power 


T is a serviceable generating plant, still about as capable 
I of manufacturing electricity as when it was installed 
by A. H. Belo Corporation. Generators, engines and all the 
other units are in good condition—not nearly worn out. 


Yet the Dallas News electric plant is now For Sale—‘not 
needed”’ because it is obsolete in Dallas. Somewhere else it 
might give economical service, but here it cannot compete 
with central station power. A. H. Belo Corporation in- 
stalled the first privately owned electric plant in Texas. 
But that was fifty years ago. Times have changed and so 
has electric service. The News learned long ago that it is 
more profitable to depend completely upon the Dallas cen- 
tral power plant for electric service—that it is cheaper to 
buy the finished product. 


Like other former operators of isolated electric plants, Belo 
has shifted the burden of overhead and the task of super- 
vision to broader shoulders than its own. This it has done 
in the firm conviction that Dallas electric service is depend- 
able and never varies in quality; is flexible, permitting you 
to use as much or as little as you need, and is economical— 
you pay only for what you consume. 


Dallas Power & Light 
Company 





New Concerns for May 








One hundred twenty-eight new busi- 
nesses were established in Dallas during 
May, setting a new record for the year. 
Outstanding in this list is a total of 
twenty new manufacturing plants and 
twenty-two new branches or agencies of 
sectional or national concerns, the latter 
exceeding any previous month since 1931. 
By major classifications, the new con- 
cerns were: 

Manufacturing 

Wholesale 


Miscellaneous 

Branches and agencies 

Among the new manufacturing enter- 
prises were the following: 

New Manufacturers 

Dallas Art Cut Company, 1803 San 
Jacinto Street; engravers and commer- 
cial art. 

Dallas Pump & Valve Company, in- 
corporated for $25,000 by S. F. Brown, 
C. D. Hathecock and W. A. Taylor. Lo- 
cation not yet announced. 

Den-Tite Company, 1127 Medical Arts 
Bldg. Manufacturers of a rubber com- 
position dental product known as “Den- 
Tite.” 

Dixie Products Company, 3501 Cornell 
Street. Manufacturers of shoe polish, 
bringing out a new product known as 


“Dixie White.” George H. Ford, pro- 
prietor. 

Goidl Neckwear Manufacturing Com- 
pany, 1111 Commerce Street. Makers of 
“Marathon” cravats. 

Household Renovating Service, Inc., in- 
corporated to engage in manufacturing, 
by Gerald V. Marshall, Tom Hardin and 
others. Location not yet announced. 

Inside Serving Tray Company, Inc., 
3301 Oak Lawn Avenue. Manufacturing 
serving trays for curb service to auto- 
mobiles, to be distributed nationally 
under the trade name “Ace of Trays.” 
M. B. Keith, president. 

Kadene-Brown, Inc., 2116 Canton 
Street, wholesale produce and food prod- 
ucts manufacturers, announced plans for 
establishment of new cheese plant. 

Nu-Deal Handle Company, 2411 South 
Harwood Street. Manufacturers of new 
handle-holder for beverage bottles and 
glasses. 

Southern Foods, Inc., incorporated to 
engage in manufacturing, $10,000 capi- 
tal, by S. W. Sotcher, J. H. Gibson and 
others. Location not yet announced. 

Southwest Solvent Company, 2501 Wall 
Street. Cleaning compound. 

Stag Cravats, 810 Santa Fe Bldg. 
Manufacturers of neckwear. Mark 
Tankel, owner. 

Sunrise Crystal Company, 1306 South 


Akard Street. Packaging and marketing 
of mineral water crystals from Mineral 
Wells. Tom Rayford, formerly of Waco, 
and W. E. Campbell, owners. Distribu- 
tion through retail drug stores. 

United States Specialty Company, 513 
Construction Bldg. Manufacturers of 
Marinick door latch for hotels, apart- 
ments and residences, permitting partial 
opening of door with safety. B. M. 
Smith and H. A. Bessette, partners. 

Zero-Plate Company, 723 South Has- 
kell Avenue. Manufacturers of “Zero- 
Plate” conditioned air refrigerators and 
coils. J. S. Booth, owner. 

New Local Distributors 

Dixie-Ann Cosmetics, 330 Fidelity 
Bldg. Toilet goods. Lloyd D. Cochran, 
owner. 

Iceway Refrigerator Company, 3305 
McKinney Avenue. Distributors of Mo- 
dine ice fan for cooling by circulating 
air over ice. H. Weber, president and 
general manager. 

Johns Bros., Inc., 1914 North Harwood 
Street. Retailers and North Texas whole- 
sale distributors of Graham automobiles. 
R. A. Johns, president; E. I. Johns, vice- 
president. 

Hans Johnson Company, 2715 Meadow 
Street. Automobile equipment. 

B. W. Johnson Engineering Company, 
4006 Main Street. Air conditioning; 
agents for United States Air Condition- 
ing Corporation cooling systems for all 
purposes covering Texas, Oklahoma and 
Louisiana. R. T. Puddy, owner; B. W. 
Johnson, sales manager. 











Don’t let science pass you by! Investigate the 
new inventions. Gas does this work for much 
less cost than any other spotless system. 


a. From frying an egg, to 
ironing a man ‘S shirts, 


modern gas weaioment turns out professional 





work in an amateurs kitchen. 


LONE STAR 
rn Fr 


The DallasfgilGas Company 


The VULCAN Gas Ironer irons 
a shirt in 4 minutes. Its mirror 
surface (390 square inches) gives 
pressure at the tilt of a lever 
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Jones & Company, 767 South Lamar 
Street. Building material specialties— 
reinforcing steel, cast iron and orna- 
mental iron. 

Main Street Fixture Company, 1924 
Main Street; secondhand cash registers, 
adding machines, typewriters and cafe 
equipment. George Thorpe and D. M. 
Inman. Cover all Texas. 

North Texas Materials Company, 1108 
Santa Fe Bldg. Sales agency for pro- 
ducing sand and gravel companies. 
Howard Parks, president; R. W. Win- 
drow, vice-president; H. M. Lacy, sec- 
retary. 

Renovators, Inc., 2500 South Ervay 
Street. Local distributors for “Dyanize” 
upholstery dyes applied by spray process. 

Stone & Hunsaker, 1207 Mercantile 
Bldg. Dry goods; operators of chain of 
retail stores. 

Walter C. Wight, 1307 Pacific Avenue, 
4th floor; furniture. 


New Branches and Agencies 

Acorn Refining Company, Cleveland, 
Ohio. Manufacturers of “Nuroof,” estab- 
lished warehouse stocks and sales repre- 
sentation in Dallas, moving stocks from 
Houston for more central distribution. 
Agent may be reached temporarily by 
telephoning 87-3823. 

American Bosch Corporation an- 
nounced appointment of Frank W. Lynn 
Company, 1129 North Beckley Avenue, as 
Southwestern sales representatives. 

C. B. Anderson Company, 1026 Allen 
Bldg. Sales engineers for electrical and 
industrial equipment, representing Line 
Material Company, South Milwaukee, 
Wis.; M. H. Rhodes, Inc., Hartford, 
Conn.; Electric Machine Mfg. Co., Minne- 
apolis, Minn., and Hughes Brothers, Se- 
ward, Neb. 

Axton Fisher Tobacco Company, Louis- 
ville, Ky. Placed warehouse stocks in 
Dallas for distribution in Southwest and 
plan to locate representative here per- 
manently. 

Continental Steel Sales Corporation, 
Kokomo, Ind. Established branch at 
2801 South Lamar Street. 

Cummer-Graham Company, Paris, 
Texas. Manufacturers of baskets and 
crates, established sales branch and 
warehouse at 2012 Cadiz Street, with 
E. E. Roush as manager. 

Dill Manufacturing Company, Cleve- 
land, Ohio. Appointed Roy J. Hobbs of 
Dallas, as Southwestern sales represen- 
tative for their line of automobile tire 
accessories. 

Dyanize Products Company, Santa 
Ana, Calif. Manufacturers of an uphol- 
stery dye applied by spray process, es- 
tablished Southwestern district office 
covering nine states at 624-A Santa Fe 
Bldg., with W. D. England as sales man- 
ager. 

Luckenbach Gulf Steamship Company, 
Inc., operating steamship lines between 
Gulf ports and Pacific Coast ports, estab- 
lished office at 1021 Mercantile Bldg., 
with Charles W. Landgraff in charge. 

Lydick Roofing Company, Fort Worth, 
re-established Dallas branch at 2303 
Main Street, with Willis L. Lea as man- 
ager. 
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Midland Manufacturing Company, Cin- 
cinnati, Ohio, appointed Art A. Ways of 
Dallas as representative for Texas, Okla- 
homa, Arkansas and Louisiana. 

Minneapolis - Honeywell Regulator 
Company, Minneapolis, Minn., appointed 
Allan Engineering Company, Inc., 2710 
Live Oak Street, distributor for complete 
line of temperature controls. 

Frank Munch & Company, Chicago, IIl., 
investment securities, opened South- 
western office at 803 Republic Bank 
Bldg., with B. J. Gould as manager. 

Frank E. Smith, 307 Ervington Apart- 
ments, division manager for Universal 
Match Corporation and Star Match Com- 
pany, both of St. Louis. 

Manning J. Smith Belting Company, 
Philadelphia, appointed Herbert Sierk 
Company Southwestern sales representa- 
tives, and placed complete stocks in Dal- 
las with the Sierk warehouse. 

Texas Roofing & Supply Company, 
Fort Worth, appointed F. G. Brunner & 
Son, 702 Santa Fe Bldg., Dallas agents. 

United States Air Compressor Com- 
pany, Cleveland, Ohio, appointed the 
White-Tucker Company distributors for 
Texas and New Mexico. 

West End Lumber Company, Houston, 
established branch at Forest Avenue and 
Eighth Street, with R. Williams as man- 
ager. 


New Miscellaneous Concerns 


Andes Development Company, 1608 
Kirby Bldg. Investments. 

James Ashe, 809 Thomas Bldg. Ad- 
vertising. 

Casualty Underwriters, 723 Republic 
Bank Bldg. Reciprocal compensation in- 
surance. J. J. Watson, general manager. 

Dallas Automobile Loan Company, 
2518 Main Street. Loans. 

Roger Evans Company, 
Bldg. Investment securities. 

E. M. Green Investment Company, 617 
Wilson Bldg. Business opportunities. 

Griffin & Solomon, 734 Fidelity Bldg. 
Adjusters. 

Lone Eagle Adjustment Bureau, 1215 
Athletic Club Bldg. Collection agency. 

Markel Service, Inc., 1008 Republic 
Bank Bldg. 

Nance & Tucker, 414 Tower Petroleum 
Bldg. Accountants and auditors. 

Rees Drafting Company, 935 Allen 
Bldg. General drafting, maps, patent 
drawings. 

Southwestern Securities Company, 308 
Tower Petroleum Bldg. 

Transportation Insurance Agency, 1015 
Kirby Bldg. 


New Oil Companies 


The Betty K., Inc., chartered by Mar- 
garet E. Fisher, Vivian Wood and Edna 
Van Arsdell. 

Emergency Pipe Line Company, char- 
tered by Margaret Carlat, Sara Belle 
Brooks and Maurine Rominger. 

Land M. Producing Company, char- 
tered by W. P. Luse, B. M. Luse and J. B. 
McAdams. 

R. W. Porter, 2015 Tower Petroleum 
Bldg. Oil producer. 

Wes-Tex Oil Corporation, chartered by 
J. D. Kugle and J. D. Kugle, Jr. 


915 Kirby 








Do You Need 
a Man With 


Experience ? 


Change in ownership 
makes it necessary that I 
form a new connection. 


This is the first time I have 
been out of employment 
since leaving school. 


Past experience has been 
as follows: Six years as 
advertising director of 
large clothing store. Five 
years in the same capacity 
with one of the largest 
shoe stores in the United 
States. Three years’ suc- 
cessful experience as road 
and city salesman. Seven 
years with advertising 
agency. In the last-named 
position I came in inti- 
mate contact with a num- 
ber of different kinds of 
merchandise and met 
many sales and merchan- 
dising problems. I am 
married, have a family 
and am forty-three years 
old. If interested, write 


P. O. Drawer 2160. 
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Business ls 


Looking Up 


Signs of the times all show the 
way to a better business cycle. Are 
you prepared to step out and get 
your share? Phone Hugh Cargo at 
7-5533 or come up to 1816 Allen 
Bldg., and let’s see if I can help 
you plan your advertising so as to 
get the attention it should have. 
DO IT SOON! 
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Economical 
Transportation 


Do you realize that by us- 
ing the street cars and 
busses to go to and from 
your work, instead of us- 
ing your automobile, you 
can save from $100.00 to 
$200.00 per year, depend- 
ing on the type of automo- 
bile you drive and the dis- 
tance you live from your 
work? 


The saving which you can 
effect in this way will en- 
able you to buy many oth- 
er things. 


We solicit your patronage. 


DALLAS RAILWAY 
& TERMINAL CO. 


Partners in the Growth of Dallas 
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National Industrial 


Recovery Act 
(Continued from Page 5) 


dent may suspend or revoke any such 
license, after due notice and opportunity 
for hearing, for violations of the terms 
or conditions thereof. Any order of the 
President suspending or revoking any 
such license shall be final if in accord- 
ance with law. Any person who, with- 
out such a license or in viloation of any 
condition thereof, carries on any such 
business for which a license is so re- 
quired, shall, upon conviction thereof, be 
fined not more than $500, or imprisoned 
not more than six months, or both, and 
each day such violation continues shall 
be deemed a separate offense. 

Sec. 5. While this title is in effect and 
for sixty days thereafter, any code, 
agreement, or license approved, pre- 
scribed, or issued and in effect under 
this title, and any action complying with 
the provisions thereof taken during such 
period, shall be exempt from the provis- 
ions of the antitrust laws of the United 
States. 


Limitations Upon Application of Title 

Sec. 6. (a) No trade or industrial asso- 
ciation or group shall be eligible to re- 
ceive the benefit of the provisions of this 
title until it files with the President a 
statement containing such information 
relating to the activities of the associa- 
tion or group as the President shall by 
regulation prescribe. 

(b) The President is authorized to pre- 
scribe rules and regulations designed to 
insure that any organization availing 
itself of the benefits of this title shall be 
truly representative of the trade or in- 
dustry or subdivision thereof represented 
by such organization. Any organization 
violating any such rule or regulation 
shall cease to be entitled to the benefits 
of this title. 

(c) Upon the request of the President, 
the Federal Trade Commission shall 
make such investigations as may be 
necessary to enable the President to car- 
ry out the provisions of this title, and for 
such purposes the Commission shall have 
all the powers vested in it with respect 
of investigations under the Federal Trade 
Commission Act, as amended. 

Sec. 7. (a) Every code of fair competi- 
tion, agreement, and license approved, 
prescribed, or issued under this title shall 
contain the following conditions: (1) 
That employees shall have the right to 
organize and bargain collectively through 
representatives of their own choosing, 
(2) That no employee and no one seek- 
ing employment shall be required as a 
condition of employment to join any 
organization or to refrain from joining a 
labor organization of his own choosing, 
and (3) That employers shall comply 
with the maximum hours of labor, mini- 
mum rates of pay, and other working 
conditions, approved or prescribed by the 
President. 

(b) The President shall, so far as prac- 
ticable, afford every opportunity to em- 
ployers and employees in any trade or 
industry or subdivision thereof with re- 


spect to which the conditions referred to 
in clauses (1) and (2) of subsection (a) 
prevail, to establish by mutual agree- 
ment, the standards as to the maximum 
hours of labor, minimum rates of pay, 
and such other working conditions as 
may be necessary in such trade or indus- 
try or subdivision thereof to effectuate 
the policy of this title; and the stand- 
ards established in such agreements, 
when approved by the President, shall 
have the same effect as a code of fair 
competition, approved by the President 
under subsection (a) of Section 3. 

(c) Where no such mutual agreement 
has been approved by the President he 
may investigate the labor practices, pol- 
icies, wages, hours of labor, and working 
conditions in such trade or industry or 
subdivision thereof; and upon the basis 
of such investigations, and after such 
hearings as the President finds advisable, 
he is authorized to prescribe a limited 
code of fair competition fixing such max- 
imum hours of labor, minimum rates of 
pay, and other working conditions in the 
trade or industry or subdivision thereof 
investigated as he finds to be necessary 
to effectuate the policy of this title, 
which shall have the same effect as a 
code of fair competitiin approved by the 
President under subsection (a) of Section 
3. The President may differentiate ac- 
cording to experience and skill of the 
employees affected and according to the 
locality of employment; but no attempt 
shall be made to introduce any classifi- 
cation according to the nature of the 
work involved which might tend to set a 
maximum as well as a minimum wage. 

(d) As used in this title, the term 
“person” includes any individual, part- 
nership, association, trust, or corpora- 
tion. 


Application of Agricultural Adjustment 
Act 


Sec. 8. This title shall not be construed 
to repeal or modify any of the provis- 
ions of the Act entitled “An Act to re- 
lieve the existing national economic 
emergency by increasing agricultural 
purchasing power, to raise revenue for 
extraordinary expenses incurred by rea- 
son of such emergency, to provide emer- 
gency relief with respect to agricultural 
indebtedness, to provide for the orderly 
liquidation of joint-stock land banks, and 
for other purposes,” approved May 12, 
1933. 


Rules and Regulations 


Sec. 9 (a) The President is authorized 
to prescribe such rules and regulations 
as may be necessary to carry out the pur- 
poses of this title, and fees for licenses 
and for filing codes of fair competition, 
and any violation of any such rule or 
regulation shall be punishable by fine of 
not to exceed $500 or imprisonment for 
not to exceed six months, or both. 

(b) The President may from time to 
time cancel or modify any order, ap- 
proval, license, rule, or regulation issued 
under this title; and each agreement, 
code of fair competition, or license ap- 
proved, prescribed, or issued under this 
title shall contain an express provision 
to that effect. 
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TITLE II—PUBLIC WORKS AND 
CONSTRUCTION PROJECTS 


Federal Emergency Administration 
of Public Works 


Section 201. (a) To effectuate the pur- 
poses of this title, the President it here- 
by authorized to create a Federal Emer- 
gency Administration of Public Works 
(hereafter referred to as the “Adminis- 
tration”), all the powers of which shall 
be exercised by a Federal Emergency 
Administrator of Public Works (here- 
after referred to as the “Adminis- 
trator”), and to establish such agencies, 
to accept and utilize such voluntary and 
uncompensated services, to appoint, with- 
out regard to the civil service laws, such 
officers and employees, and to utilize 
such Federal officers and employees, 
and, with the consent of the State, such 
State and local officers and employees as 
he may find necessary, to prescribe their 
authorities, duties, responsibilities, and 
tenure, and, without regard to the Classi- 
fication Act of 1923, as amended, to fix 
the compensation of any officers and em- 
ployees so appointed. The President may 
delegate any of his functions and powers 
under this title to such officers, agents, 
and employees as he may designate or 
appoint. 

(b) The Administrator may, without re- 
gard to the civil service laws or the Clas- 
sification Act of 1923, as amended, ap- 
point and fix the compensation of such 
experts and such other officers and em- 
ployees as are necessary to carry out the 
provisions of this title; and may make 
such expenditures (including expendi- 
tures for personal services and rent at 
the seat of government and elsewhere, 
for law books and books of reference, and 
for paper, printing and binding) as are 
necessary to carry out the provisions of 
this title. 


(c) All such compensation, expense 
and allowances shall be paid out of funds 
made available by this Act. 

(d) After the expiration of two years 
after the date of the enactment of this 
Act, or sooner if the President shall, by 
proclamation, declare that the emergency 
recognized by Section 1 has ended, the 
President shall not make any further 
loans or grants or enter upon any new 
construction under this title, and any 
agencies established hereunder shall 
cease to exist and any of their remaining 
functions shall be transferred to such de- 
partments of the Government as the 
President shall designate: Provided, That 
he may issue funds to a borrower under 
this title prior to January 23, 1939, under 
the terms of any agreement entered into 
with such borrower prior to the date of 
termination, under this section, of the 
power of the President to make loans. 

Sec. 202. The administration, under the 
direction of the President, shall prepare 
a comprehensive program of public 
works, which shall include, among other 
things, the following: (a) Construction, 
repair and improvement of public high- 
ways and park ways, public buildings, 
and any publicly-owned instrumentali- 
ties and facilities; (b) conservation and 
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development of natural resources, in- 
cluding control, utilization and purifica- 
tion of waters, prevention of soil erosion, 
development of water power, transmis- 
sion of electrical energy, and construc- 
tion of river and harbor improvements; 
(c) any projects of the character hereto- 
fore constructed or carried on, either di- 
rectly by public authority or with public 
aid to serve the interests of the general 
public; (d) construction under public 
regulation cr control of low-cost housing 
and slum-clearance projects; (e) any 


project (other than those included in the 
foregoing classes) of a character here- 
tofore eligible for loans under subsection 
(a) of Section 201 of the Emergency Re- 
lief and Construction Act of 1932, as 
amended; and if in the opinion of the 
President it seems desirable the con- 
struction of naval vessels within the 
terms and/or limits established by the 
London Naval Treaty of 1930 and of air- 
planes required therefor and construction 
of such army housing projects as the 
President may approve, and provision of 
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original equipment for the mechaniza- 
tion or motorization of such army tacti- 
cal units as he may designate: Provided, 
however, That in the event of an inter- 
national agreement for the further limi- 
tation of armament, to which the United 
States is signatory, the President is 
hereby authorized and empowered to 
suspend, in whole or in part, any such 
naval construction or mechanization and 
motorization of army units. 

Sec. 203. (a) With a view to increas- 
ing, quickly, employment (while reason- 
ably securing any loans made by the 
United States) the President is autho- 
rized and empowered, through the admin- 
istration or through such other agencies 
as he may designate or create, (1) to 
construct, finance, or aid in the construc- 
tion or financing of any public works 
project included in the program prepared 
pursuant to section 202; (2) upon such 
terms as the President shall prescribe, 
to make grants to states, municipalities, 
or other public bodies for the construc- 
tion, repair, or improvement of any such 
project, but no such grant shall be in ex- 
cess of 30 per centum of the cost of the 
labor and materials employed upon such 
project; (3) to acquire by purchase, or 
by exercise of the power of eminent do- 
main, any real or personal property in 
connection with the construction of any 
such project, and to sell any security ac- 
quired or any property so constructed or 
acquired or to lease any such property 
with or without the privilege of pur- 
chase: Provided, That all monies re- 
ceived from any such sale or lease or the 
repayment of any loan shall be used to 
retire obligations issued pursuant to Sec- 
tion 207 of this Act, in addition to any 
other monies required to be used for 
such purpose; and (4) to aid in the 
financing of such railroad maintenance 
and equipment as may be approved by 
the Interstate Commerce Commission as 
desirable for the improvement of trans- 
portation facilities: Provided, That in de- 
ciding to extend any aid or grant here- 
under to any State, county or munici- 
pality the President may consider wheth- 
er action is in process or in good faith 
assured therein reasonably designed to 
bring the ordinary current expenditures 
thereof within the prudently estimated 
revenues thereof. The provisions of this 
section shall extend to public works in 
the several States, Hawaii, Alaska, the 
District of Columbia, Puerto Rico and 
the Virgin Islands. 

(b) All expenditures for authorized 
travel by officers and employees, includ- 
ing subsistence required on account of 
any Federal public-works projects, shall 
be charged to the amounts allocated to 
such projects notwithstanding any other 
provisions of law; and there is authorized 
to be employed such personal services in 
the District of Columbia and elsewhere 
as may be required to be engaged upon 
such work and to be in addition to em- 
ployees otherwise provided for, the com- 
pensation of such additional personal 
services to be a charge against the funds 
made available for such construction 
work. 

(c) In the acquisition of any land or 
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site for the purposes of Federal public 
buildings and in the construction of such 
buildings provided for in this title, the 
provisions contained in Sections 305 and 
306 of the Emergency Relief and Con- 
struction Act of 1932, as amended, shall 
apply. 

Sec. 204. (a) For the purpose of provid- 
ing for emergency construction of public 
highways and related projects, the Presi- 
dent is authorized to make grants to the 
several States (not to exceed $400,000,000 
in aggregate amount), as follows: 

(1) For expenditure in emergency con- 
struction on the Federal aid highway 
system and extensions thereof into and 
through municipalities. The amount ap- 
portioned to any State under this para- 
graph may be used to pay all or any part 
of the cost of highway construction, in- 
cluding the elimination of hazards to 
highway traffic, such as the separation 
of grades at crossing, the reconstruction 
of existing railroad grade crossing struc- 
tures, the relocation of highways to elim- 
inate railroad crossings, the widening of 
narrow bridges and roadways, the build- 
ing of footpaths, the replacement of un- 
safe bridges, the construction of routes 
to avoid congested areas, the construc- 
tion of facilities to improve accessibility 
and the free flow of traffic, and the cost 
of any other construction that will pro- 
vide safer traffic facilities or definitely 
eliminate existing hazards to pedestrian 
or vehicular traffic. In carrying out the 
improvements to eliminate traffic haz- 
ards in connection with railroad crossings 
at grade, the State Highway Department 
shall constitute an agency of the Federal 
Government. No funds made available 
by this title shall be used for the acquisi- 
tion of any land, right of way, or ease- 
ment in connection with any railroad 
grade elimination project. 

(2) For expenditure in emergency con- 
struction on secondary or feeder roads to 
be agreed upon by the State Highway 
Departments and the Secretary of Agri- 
culture: Provided, That the State or re- 
sponsible political subdivision shall pro- 
vide for the proper maintenance of said 
roads. Such grants shall be available 
for payment of the full cost of surveys, 
plans, improvement and construction of 
secondary or feeder roads, on which 
projects shall be submitted by the State 
Highway Department and approved by 
the Secretary of Agriculture. 

(b) Any amounts allocated by the 
President for grants under subsection 
(a) of this section shall be apportioned 
among the several States, three-fourths 
in accordance with the provisions of Sec- 
tion 21 of the Federal Highway Act, ap- 
proved November 9, 1921, as amended 
and supplemented, and one-fourth in the 
ratio which the population of each State 
bears to the total population of the 
United States, according to the latest 
decennial census, and shall be available 
on July 1, 1933, and shall remain avail- 
able until expended; but no part of the 
funds apportioned to any State need be 
matched by the State. 

(c) All contracts involving the expend- 
iture of such grants shall contain provis- 
ions establishing minimum rates of 


DALLAS, June, 1933 








ILTON 
OTELS 


Serving 8 Texas Cities 


WHEN YOU ARE IN DALLAS 
WACO » MARLIN » ABILENE 
SAN ANGELO » LUBBOCK 
PLAINVIEW or EL PASO 


Enjoy Hilton Hospitality 
and Profit by Our Rates 


$2.00 $2.50 $3.00 
































It is always ready to help you 
It runs errands ... it saves time ... it conserves 
energy ...it bridges distance ...it reaches friends 
... it gives protection ... it hunts jobs... it in- 
creases efficiency ... it wins business ... it creates 
pleasure ... it destroys isolation ... it cements 
family ties .. . it bears tidings . . . it brings news. 

Its cost, which has always been low. . . a few cents a 


day for residential service . . . combines with its high 
value to make it one of the biggest bargains you buy. 


SOUTHWESTERN BELL TELEPHONE /# 











Page Nineteen 











Most 


Important 






As a depositor 
of the First Na- 
tional Bank you, of 
course, do not 








attend our directors’ 
meetings. Yet you 
are the most impor- 







tant person at such 
meetings. For First 
National directors 







are’ concerned first 
with safeguarding 
the money you de- 
posit here and with 
enlarging our abili- 
ty to help your 










interests. 







v 







First 


National 
Bank 


in Dallas 
















Page Twenty 




















wages to be predetermined by the State 
Highway Department which contractors 
shall pay to skilled and unskilled labor, 
and such minimum rates shall be stated 
in the invitation for bids and shall be in- 
cluded in proposals for bids for the work. 

(d) In the expenditure of such 
amounts, the limitations in the Federal 
Highway Act, approved November 9, 
1921, as amended and supplemented, up- 
on highway construction, reconstruction, 
and bridges within municipalities and 
upon payments per mile which may be 
made from Federal funds, shall not 
apply. 

(e) As used in this section the term 
“State” includes’ the Territory of Ha- 
waii. The term “highway,” as defined in 
the Federal Highway Act, approved No- 
vember 9, 1921, as amended and supple- 
mented, for the purposes of this section, 
shall be deemed to include such main 
parkways as may be designated by the 
State and approved by the Secretary of 
Agriculture as part of the Federal-aid 
highway system. 

Sec. 205. All contracts let for con- 
struction projects and all loans and 
grants pursuant to this title shall con- 
tain such provisions as are necessary to 
insure, (1) that no convict labor shall be 
directly employed on any such project; 
(2) that (except in executive, adminis- 
trative and supervisory positions), so far 
as practicable, no individual directly em- 
ployed on any such project shall be per- 
mitted to work more than thirty hours in 
any one week; (3) that all employees 
shall be paid just and reasonable wages 
which shall be compensation sufficient 
to provide, for the hours of labor as lim- 
ited, a standard of living of decency and 
comfort; and (4) that in the employ- 
ment of labor in connection with any 
such project, preference shall be given, 
where they are qualified, to ex-service 
men with dependents. 

Rules and Regulations 

Sec. 206. The President is authorized 
to prescribe such rules and regulations 
as may be necessary to carry out the 
purposes of this title, and any violation 
of any such rule or regulation shall be 
punishable by fine of not to exceed $500 
or imprisonment not to exceed six 
months, or both. 

Issue of Securities and Sinking Fund 

Sec. 207. (a) The Secretary of the 
Treasury is authorized to borrow, from 
time to time, under authority of the 
Second Liberty Bond Act, as amended, 
such amounts as may be necessary to 
meet the expenditures authorized by this 
Act, or to refund any obligations pre- 
viously issued under this section, and to 
issue therefor bonds, notes, certificates 
of indebtedness, or treasury bills of the 
United States authorized by such Act, as 
amended, in the manner and under the 
terms and conditions therein prescribed. 

(b) For each fiscal year, beginning 
with the fiscal year 1934, there is hereby 
appropriated, in addition to and as part 
of, the cumulative sinking fund provided 
by Section 6 of the Victory Liberty Loan 
Act, as amended, out of any money in 
the treasury not otherwise appropriated, 
for the purpose of such fund, an amount 





equal to two and one-half per centum of 
the aggregate amount of the expendi- 
tures made out of appropriations made 
or authorized under this Act as deter- 
mined by the Secretary of the Treasury. 


Re-employment and Relief Tax 
(Taxation provisions to be inserted later 
as Section 208.) 
Appropriation 

Sec. 209. For the purposes of this Act, 
there is hereby authorized to be appro- 
priated, out of any money in the treas- 
ury not otherwise appropriated, the sum 
of $3,300,000,000. 


TITLE ITII~AMENDMENTS TO EMER- 
GENCY RELIEF AND CONSTRUC- 
TION ACT AND MISCELLANEOUS 
PROVISIONS 

Section 301. After the expiration of 
ten days after the date upon which the 
administrator has qualified and taken of- 
fice, (1) no application shall be ap- 
proved by the Reconstruction Finance 
Corporation under the provisions of sub- 
section (a) of Section 201 of the Emer- 
gency Relief and Construction Act of 
1932, as amended, and (2) the adminis- 
trator shail have access to all applica- 
tions, files and records of the Recon- 
struction Finance Corporation relating 
to loans and contracts and the adminis- 
tration of funds under such subsection: 
Provided, That the Reconstruction Fi- 
nance Corporation may issue funds to a 
borrower under such subsection (a) 
prior to January 23, 1939, under the 
terms of any agreement entered into 
with such borrower pursuant to an ap- 
plication approved prior to the date of 
termination, under this section, of the 
power of the Reconstruction Finance 
Corporation to approve applications. 
Decrease of Borrowing Power of Recon- 

struction Finance Corporation 

Sec. 302. The amount of notes, de- 
bentures, bonds, or other such obliga- 
tions which the Reconstruction Finance 
Corporation is authorized and empowered 
under Section 9 of the Reconstruction 
Finance Corporation Act, as amended, to 
have outstanding at any one time is de- 
creased by $.................-.-. 


Separability Clause 

Sec. 303. If any provision of this Act, 
or the application thereof to any person 
or circumstances, is held invalid, the re- 
mainder of the Act, and the application 
of such provision to other persons or cir- 
cumstances, shall not be affected thereby. 

Short Title 

Sec. 304. This Act may be cited as the 

“National Industrial Recovery Act.” 


Oil Industry Amendment 


(Since this bill was introduced, the following 
amendment has been submitted with the recom- 
mendation that it be made a part of the act): 


Sec. 10. For the oil industry, in addition to 
the powers granted the President concerning codes 
of fair competition, agreements and licenses, he is 
authorized to prescribe regulations to supplement 
state conservation legislation regulating the pro- 
duction of petroleum, to allocate equitably the 
national market demand for petroleum and the 
products thereof, among the oil-producing states 
and between domestic production and importations 
and to prohibit the transportation in interstate 
commerce of petroleum and the products thereof 
produced or withdrawn from storage in violation 
of any state or Federal law or the regulations 
prescribed thereunder. 
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The Gibbs Manufacturing Company, 
606 Sixth Street, N. E., Canton, Ohio, 
manufacturers of a new product sold to 
the art needlework departments of large 
department stores, and to notion jobbers, 
wants salesman carrying similar lines, 
as representative in Southwest. 

eee 

Hanset Brothers, 491 East 12th Street, 
Near Division, Portland, Ore., merchan- 
disers of food products, want to buy 
peanut butter in car lots, packed in one 
and two-pound glass containers and in 
sixty and eighty-pound tins, under their 
own brands. Quote f.o.b. Portland and 
specify time. necessary for shipment. 

eee 

The Process Corporation, Troy and 
21st Street, Chicago, wants as a part- 
time representative in Dallas someone 
engaged in the advertising business, to 
handle a line of specialty shop folders, 
advertising bridge pads and commercial 
photographs. 

eee 

Goodman & Beer Company, New Or- 
leans, La., with contracts for the distri- 
bution in Texas and adjacent states of 
well-known brands of beer made in 
Mexico and Cuba, wants to negotiate 
with some concern in Dallas for the dis- 
tribution of these products in the Dallas 
district. 

* am e 

Infants Specialty Company, Suite 1410, 
Textile Tower, Seattle, Wash., wants to 
secure a jobbing line of infants’ hosiery 
up to about size 7, in cotton, silk, and 
silk-and-wool. 

eee 

Pat Broom & Mop Manufacturing Co., 
2606 North Ninth Street, St. Louis, Mo., 
wants to contact some Dallas concern 
that can furnish linen slasher material 
and cotton mop yarn used in the manu- 
facture of mops. 

eee 

Parisian Cleaner Manufacturing Com- 
pany, 819 Third Avenue, Seattle, Wash., 
manufacturer of Parisian rug and up- 
holstery cleaner, manufacturer of clean- 
ers for rugs and upholstery, wants sales 
agent in Dallas. 

eee 

R. C. Bishop, 1106 East Randolph Ave- 
nue, Enid, Okla., wants to get in touch 
with Dallas concerns desiring sales rep- 
resentation and distribution facilities in 
the Enid district. 

eee 

George L. Riccomi Company, 7900 Van 
Ness Avenue, San Francisco, Calif., 
western distributors for the Col-Bru 
Company, Los Angeles, manufacturers of 
draught beer electric refrigerators, want 
dealer for Dallas district. 

eee 

Creston Crayon Company, 4077 Park 
Avenue, New York, manufacturer of 
school crayons and birthday candles, 
wants sales representative calling on 
wholesale dealers in stationery, toys, 
drug sundries, paper goods and notions. 
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Filling a Need.... 


“In its discussions of the current eco- 
nomic situation in Texas, THE TEXAS 
WEEKLY has come to fill a long-felt want 
in the State for a clear and unbiased in- 
terpretation of fundamental questions af- 
fecting the people’s welfare,” said a well- 
known public-spirited Texas business man 
recently. 

And outside of Texas, readers in almost 
every State in the Union, interested in the 
growth and development of Texas, look to 
THE TEXAS WEEKLY for accurate infor- 
mation on affairs in the State. No other 
publication fills their need as does The 
TEXAS WEEKLY, they say. 
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Edited by Peter Molyneaux 


“America’s Most Widely Quoted Regional 
Periodical’’ 
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Dallas Credit Rating 


(Continued from Page 7) 


credit. Quoting from the New York 
financial institution, the letter reads as 
follows: 

“We are pleased to have the oppor- 
tunity to comment favorably upon the 
present financial status of Dallas, in- 
asmuch as we have distributed over 
the past ten years a large amount of 
the city’s bonds. 

“We wish particularly to congratu- 
late the governing body on the prog- 
ress made in the quality of its gov- 
ernment during the last two years. 
Along with reorganization and im- 
proved integration of administration, 
has come the adoption of a sound and 
comprehensive budget system. The 
installation of a budget director and 
assistant budget director in 1931-32 
has already more than justified the ex- 
pense. 

“Apparently, intelligent budgeting 
is a feature, for when in May, tax col- 
lections were seen to be running be- 
hind estimates, appropriations were 
immediately adjusted downward, and 
an aggressive method of collecting de- 
linquent taxes was instituted. This 
resulted in an improvement of tax 
collections over the previous year. 

“The citizens of Dallas should point 
with pride to the fact that for the 
fiscal year 1931-32 the city lived with- 
in its income for the first time in ten 
years. 

“It is our understanding that econ- 
omies effected last year and during 
the current year, while approximating 
$1,000,000, were not at the expense of 
city functions and services. In fact, 
the per capita tax in 1932-33 compares 
very favorably with that of 1922-23, 
except in the item of debt service. 

“If these business methods of the 
city administration are continued, the 
credit of the City of Dallas will stand 
in the first rank in this and other 
markets.” 

To quote from the editor of “The 
Bond Buyer”: 

“Dallas, in my opinion, has come 
through the depression in a much 
more creditable manner than many 
northern cities whose bonds command 
higher prices. 

“T have just received from the De- 
partment of Finance of Dallas, a 
splendid tax collection report, and 
this will be prominently reproduced in 
THE BOND BUYER tomorrow, and 
in next Saturday’s Weekly Edition, 
accompanied by the interesting com- 
ment of Mr. Stuart Bailey, on the 
city’s affairs. 

“As we return to more normal con- 
dition in the bond market, it is my 
belief that, as a result of the intelli- 
gent fiscal administration the city is 
enjoying, the record of tax collections 
and the good sense and good faith of 
the citizens as reflected in the type of 
municipal government they support, 
Dallas securities will again command 
high prices.” 


$40,000 Being Spent in 
Remodeling Park Hotel 


Plans for the complete remodeling of 
the Park Hotel, on South Ervay Street, 
facing City Park, have been announced 
by the Ambassador Corporation, owners. 
At a cost of $40,000, the building will be 
transformed into a modern apartment 
hotel with one hundred apartments. L. H. 
Lacy Company of Dallas has the con- 
tract. 


oe 
Credit Men Elect Biar 


H. T. Biar has been elected president 
of the Dallas Wholesale Credit Men’s 
Association. Other officers elected were: 
P. E. Dietz, vice-president; W. Z. Hayes, 
treasurer, and J. E. Ziegelmeyer, L. F. 
Randolph, Gaston Hallam, M. E. Wil- 
liamson and W. G. Medaris, directors. 


>< 


List of Breweries 
The Industrial Department has a list, 
revised to May 25, of all breweries in the 
United States licensed to manufacture 
beer under the Act of March 22, 1933. 
Copies of this list will be furnished mem- 
bers on application. 


ope 


Correction 
In the last issue, the address of The 
Columbia Mills, Ine., was given as 2401 
South Akard Street; the Company’s plant 
is located at 2401 South Harwood Street. 
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Charles Laverne Somerville, Pres. - 

Manufacturers : 1807% Commerce St.—Phone 2-0111 LC BATHIAS 
Corrugated Fibre Shipping Containers DALLAS, TEXAS Uf i? Commsrce See 
—Ask us to design a box for your product Visit Tuesday and Friday Nights " DALLAS, TEXAS 

P. O. Box 1387 rr Phone 5-4105 T. A. WILSON, Bus. Mgr. Phone 2-2611 
Brakes—General Auto Repair ,0ans Storage and Transfer 
PHONE 2-0840 FIREPROOF STORAGE CITY & INTER-CITY 
HEAVY HAULING DRAYAGE 


P. B. BRAKE SERVICE J. RUDBERG GILLETTE TRANSFER & STORAGE 


Official AAA Station PAWNBROKER AND JEWELER 
Official National Brake Testing Station Confidential Loans on CoMPANY 
Business Phone 2-5820—Res. Phone 87-2648 - pee ene Bind nye DALLAS, TEXAS 
Sa . S40 . . nredeeme ges Available LONG DISTANCE HAULING 
Orange and nae Sts., Dallas, Texas Sporting Goods Equipment—Jewelry— FRED GILLETTE Phone 2-7701 
(Freckles) Crawford, Mgr. 2020 Elm St.—-Luggage, ete.—Dallas, Texas Res. 6-6403 1712 CARTER ST. 


























Motor Freight Lines Typewriters 


CLOSED TRUCKS DAILY SERVICE EACH WAY <> T it rs 
EAST TEXAS RED BALL MOTOR FREIGHT LINE a eee 
. mee aie Addi Machines 
J. M. RUSH Fy verre pang ol SERA, Repaiee and 
DALLAS-HENDERSON SS Su pplies 
Ss. L. EWING CO. 


Via TERRELL, TYLER, KILGORE, LONGVIEW 
Claims Prom, 
Direct Connection With—Shreveport, Lufkin, Nacogdoches ana Points East 
DALLAS, TEXAS PH ON —E den oot Benderen = 448 Longview 1561-W “ . ” 
OALLES DESOY ehh Tyler In Dallas Since 1902 
OT—2218 SO. HARWOOD ST. 1606 Commerce Street Dallas, Texas 


“" 22-5425 : 


Magazine Department "he Dallas Chamber of Commerce 
» » » For Rates in this BUYERS INDEX 
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Drilling Contraciors 





1224 Kirby Bldg. 


















































DALLAS, June, 1933 





McClaren 


announces 

















m a Special TIRE 
for Special JOBS 


OW. . . the running mate of the famous Custom-Built 
Autocrat passenger-car tire, and the Autocrat Truck 
and Bus Tire ....is the Super-Heavy Service Autocrat. 


Especially designed and built to a special order by McClaren for 
maximum results in “Stop and Go” service for city delivery 
work. The wide, scientifically designed tread forms a sure- 
footed firm-gripping wheel, guaranteeing a positive stop and a 
quick start, whether on wet pavement or in loose soil. The re- 
silient rubber bars have been increased fifty per cent in number, 
making three units of traction efficiency to each two-units 
found in other tread designs. 


Overloading, that spells ruin for the 
average tire, is taken care of. The 
Autocrat Super-Heavy Service is 
over-size and has a carrying capacity 
equivalent to the next larger rated- 
size of regular-lines. But the cost is 
much less ....and your regular 
wheels and rims carry this Autocrat 
without costly changes. Guaranteed 
against blow-outs. . . . Costs less per 
mile. 


RUBBER COMPANY 


S T.RIBU T OG fae 


to cnuidipae nies STREET PHONE 2-5705 


Manufactured by McClaren Rubber Company, Charlotte, North Carolira — 
‘‘In the Heart of the South’s Cotton Mill District” 
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